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Summary 
Keyword research is the first step in Search Engine Optimization (SEO).  Using the Google Keyword 
Tool, Coryon.com has provided a spreadsheet report with multiple sheets related to different keyword 
groups.  Within each sheet is a list of keywords sorted by monthly search volume in the United States.  
For example, there is one sheet with Google searches related to “nevada city” and “nevada county”.  
Understanding how people search for keywords related to “nevada city” will allow the Nevada City 
Chamber of Commerce to better design its website with a focus on how people are searching on 
Google.   Please view the Powerpoint (http://www.slideshare.net/coryon/nevada-city-chamber-of-
commerce-keyword-research) (including videos) created by Coryon.com to help you understand the 
main points of this report.   

Method – Google Keyword Tool 
We used the Google Keyword Tool for all of the research included in this report.  On the positive note, 
it shows exactly how people are searching for keywords per month on Google, our primary target for 
search traffic.  On the downside, the search volume for many keywords is too low to measure.  For 
example, there are some searches for “nevada city winery” (about 170 / month) and a handful of 
related terms like “nevada county wineries” but it doesn’t show much more.  To find out how people 
search for wine or winery, we do reports on how people search nationally or use a specific geographic 
example (like Napa).  We recommend picking the best keywords from these results based on search 
volume and relevancy then simply adding “nevada city” to get your final keyword targets. 

Recommended Landing Pages 
Keyword research informs our decision about what pages to include in your website design.  
Coryon.com recommends the following landing pages.   Learn more about landing pages by watching 
this video - http://www.youtube.com/watch?v=H0riar7tv_U 

 
Landing 
Page 

Keywords Notes Exists 
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Landing 
Page 

Keywords Notes Exists 

Maps Nevada city map 
Nevada county map 
gold country map 
sierra foothills map, 
etc.   
 
This page could also 
include maps to local 
hotels, gold panning, 
rivers, hiking, boating, 
skiing, etc.   

Many keywords – great 
opportunity.  There are 
several well searched 
keywords related to maps 
that would lead me to 
recommend a better page 
on the website related to 
maps 
 

No 
 

Events Nevada city events, 
(specific event related 
keywords like 
Victorian Christmas, 
Nevada city classic, 
etc.) 

Individual events pages, 
as well as general events 
page linking to each 
individual event.  Include 
2012 in event page and 
title. 

Exists as 
nevadacitychamber.com/
events/index.cfm but link 
on home page goes to 
nevadacitychamber.com/
blog/ 
Individual event pages 
exist 
 

Hotels Nevada city hotels, 
Nevada city lodging, 
etc. 
 

Pretty straight forward but 
presentation on existing 
page could be improved.  
Hotel pictures, or links to 
yelp ratings, etc. 
 

Exists as 
nevadacitychamber.com/s
tay/hotels_nc.cfm 

Sacrament
o 

Hiking near 
sacramento, camping 
near sacramento, 
Things to do near 
Sacramento 

There are many searches 
related to things to do 
near Sacramento.  Great 
opportunity to network 
with Sacramento related 
websites. 

No 
 

Wineries Nevada city wineries, 
Nevada city wine 
tasting, etc. 

Lots of opportunities – 
look at napa sheet for 
inspiration! 
 

Exists as 
nevadacitychamber.com/
dining/wineries.cfm 
 

Scotts Flat 
& Bullards 
Bar 

Scotts flat lake,  
Bullards bar 

Surprisingly good search 
volume 
 

Exists as 
nevadacitychamber.com/
play/area_lakes.cfm 

Weather Nevada city weather Lots of searches and very 
relevant.  Use a weather 
widget and link to other 
good nc weather websites 

No 
 

Gold rush 
/ panning / 
history 

Gold rush,  
gold panning, 
California history, etc.  

There are a lot of 
searches related to gold 
and California history.  
There is the potential for 
multiple topic specific 
pages.  Great way to build 
links from other related 
sites.  Draw in tourists 
from CA history related 
sites. 

Exists as 
nevadacitychamber.com/
play/area_gold.cfm 
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Landing 
Page 

Keywords Notes Exists 

Outdoor 
activities 

Hiking,  
Fishing, 
camping, etc. 

Pages exist on the site for 
fishing, camping, hiking, 
biking, lakes, etc.  Could 
be expanded with 
keyword focus 

Many exist 
 

Sierras Sierra lakes 
sierra fishing 
sierra camping 

Not directly related to NC 
and chamber but could be 
good info for tourist.  It 
would be tough to rank on 
the top of Google for most 
keywords. 

No 

How to read the attached spreadsheets 
The spreadsheets accompanying this document have our keyword research related to target 
keywords. We have highlighted the main sheet of the “nevada city” sheet to point out opportunities for 
future content on the website.  More review of this sheet is recommended. 

There is a bit of Excel knowledge needed to understand the keyword spreadsheets included in this 
report.  We created a brief training video (http://youtu.be/asyMqITthtY) to show you how to best use 
the spreadsheets to find the best keyword trends.  Here are a couple of the main points: 

Spreadsheet has multiple internal sheets.  Each one has a set of related keywords. 

Initial keywords from chamber – This sheet is the original list Coryon.com received from Carol 
White.  Lex Matteini has continued to evolve this list related to expansion of tourism efforts.  We made 
comments on each of the suggested keywords and most refer to sheets included in the file. 

Broad vs. Exact.  The Google Keyword tool allows you to create reports of either of exactly how 
people search for keywords – “exact match” or the total number of searches related to a term – “broad 
match.”  Exact match is exact phrase that users type into Google and keywords are shown with 
brackets ie. [nevada city hotels].  Broad match includes any variations of other keywords that include 
the main parts of the phrase.  Broad match search volume will always be higher because it is 
measuring many related keywords.  For example, “Nevada City” gets 246,000 broad match searches 
while it only gets 4,400 exact match searches.  We have included some broad match searches to spot 
trends that might not be apparent in exact match results.   Learn more about match types here - 
http://goo.gl/qnhkr 

Napa Vineyard and Sedona hiking examples – We created these sheets as a way to show how 
people search for keywords in leading tourist destinations. We show keywords related to wine, 
vineyards, and wineries for Napa and keywords related to hikes and hiking for Sedona.  We used 
Napa as an example because we can learn from them and as a leader in wine-related tourism and 
there is a lot of search volume.  Please read the notes on the sheets for more details.  

Some Keyword Targeted Content Suggestions 
Weather  
There is significant search volume related to weather and it is exactly the information you want to give 
visitors to your website.  Consider creating a page with NC weather info and links to best weather 
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related sites.  There are many widgets that show basic weather info like current conditions and a 
forecast. 
 
California History / Gold History / Gold Activities 
There are many searches related to gold mining, panning and history.  There is a great opportunity to 
create not only a focused SEO landing page on the topic  but also to network with the many other 
related websites to build links and ranking.  There are also many searches related to “gold country” 
such as “gold country hotel”, “gold country camping”. 

Overview of Nevadacitychamber.com website 
 
URL PageRank # of pages in Google 

index 
Incoming 
links 

nevadacitychamber.com 5 1380 Lots – 
Almost 
350,000 

Conclusions 
There are many opportunities for the Nevada City Chamber to develop website content relating to the 
keywords included in this report.  The goal is to create focused landing pages that relate to keywords 
and target specific keyword phrases for top Google ranking.  For example, there are several well 
searched keywords related to maps that would lead me to recommend a better page on the website 
related to maps.  Please see list of recommended landing pages for specifics.  I will be working with 
Carol White to implement the recommendations made in this report. 

References on keywords, website design, marketing and usability 
 
Keyword research 
https://adwords.google.com/select/KeywordToolExternal  
http://www.practicalecommerce.com/articles/3294-Optimizing-a-Page-for-Search-Engines-Part-1-
Keyword-Research 

 
Article on the first steps to start your Internet marketing 
http://www.coryon.com/internet-marketing-first-steps-to-a-higher-ranking-website  
 
Glossary of SEO terms 
http://www.sempo.org/?page=glossary 
 
SEO Checklist 
http://www.seomoz.org/blog/the-beginners-checklist-for-small-business-seo 
 
Link Building 
http://www.linkingmatters.com/  
 
Sign up for Google webmaster tools 
www.google.com/webmasters/tools/  
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Coryon.com Glossary 
Anchor Text – These are the clickable words that make up a link/hyperlink. These words are often 
blue and underlined, but not always. 
 
Article Directory – An online source specializing in linking and categorizing digital articles 
 
Backlinks – All the links pointing at a particular web page. Also called inbound or incoming links. 
 
Blog (short for weblog) – A blog is an online journal that can be maintained by a person or company.  
Blog entries are called posts.  Often times have the option of commenting on the post (interacting with 
the blog).  Comments among blog readers are a platform for discussion. 
 
Blog Directory – A website that specializes in categorizing and therefore linking to blogs. 
 
Blog Distribution – A way to circulate your blog to subscribers, directories, or social media accounts.  
This is a way to get your content out there and to build links. 
 
Click Through - When a user clicks on a link and is taken to the destination of that link. 
 
Click-Through-Rate (CTR) – The number of clicks an ad (or other link) receives divided by the 
number of times the ad (or link) is viewed. The higher the CTR, the better! 
 
Competitor research – The assessment and analysis of strengths and weaknesses of competing 
web sites, including identifying traffic patterns, website layout and services, major traffic sources, 
incoming links, and keyword selection. 
 
Conversion – When a customer who is viewing a  site takes an action that the marketing has 
intended, such as making a purchase, filling out a form and submitting it, signing up for a newsletter or 
RSS feed, or completing some other goal of the site.  
 
Domain – The domain is part of your website URL.  For instance for http://www.coryon.com, the 
domain name is “coryon.com”. 
 
Geo-Targeting – Tailoring your website content or advertising to the geographic location of the 
searcher. Geo-targeting ads allows you to specify where your ads will or will not be shown based on 
the searcher’s location, enabling more localized and personalized results. 
 
Head Terms – Search terms that are short, popular, straightforward, and usually very competitive. 
These short terms are called "head terms" based on a distribution curve of keyword usage that 
displays the high numbers of most-used terms at the "head” or left side of the graph.   For example, 
“shoes” would be considered a head term, but not “black leather shoes”. See also Long Tail Terms. 
 
Keyword – A specific word or combination of words that a searcher types into a search field.  
 
Keyword Density - The number of times a keyword is used in the body of a page divided by the 
number of words on the page.  The more times a keyword appears in a page, the higher its density. 
 
Landing Page – The webpage a searcher arrives at after clicking on an ad or a link. The landing 
page is not necessarily the Home page; it is any page on the site that is specifically designed to be 
the destination based on the keywords used to search. 
 
Link – Also called a hyperlink, this is text or a graphic a user can click on to navigate to another page 
or place within a page.  The text displayed can be exact URL destination of the link, but it is more 
often words that describe the destination. 
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Link Juice –The quality of a particular incoming link or backlink. A higher authority site with a higher 
pagerank will pass more link juice to your site than a site with a lower page rank. More link juice 
means higher page rank and higher search engine results. 
 
Long Tail Terms – Search terms that are very specific, long phrases that include one or more 
modifiers.  These longer, more specific terms have a lower search volume than shorter phrases or 
single keywords (head terms).  For example, “black leather shoes” is a long tail term, while “shoes” is 
a head term. 
  
Organic Results – Listings on SERPs that were not paid for; listings for which search engines do not 
sell space.  
 
Page Rank – (PR) To be accurate this term is written as "PageRank" because it is trademarked by 
Google; however, it is commonly seen and written as "page rank." Pagerank is a number between 0 
(low) and 10 (high) that is assigned to every webpage based on its importance.   Importance is 
measured mainly by the number and quality of incoming links. 
 
 
Pay Per Click – (PPC) A model of online advertising in which advertisers pay only for each click on 
their ad.  Charges per ad click-through are based on advertiser bids and are influenced by competitor 
bids, competition for keywords and search engines’ proprietary quality measures of advertiser ad and 
landing page content. 
 
Query – The keyword or keyword phrase a searcher enters into a search field 
 
RSS Feed – RSS is an acronym for Really Simple Syndication, and is a format for text, audio or video 
content, called “feeds” to be delivered to a user.  An RSS reader or aggregator combines and delivers 
content from all the feeds you have subscribed to.  
 
Sales Funnel– This is the multi-step process of a consumer’s path to purchase a product – from 
awareness to education to preferences and intent to final purchase.  
 
SEO – Acronym for "Search Engine Optimization.” This is the process of driving more organic or 
natural (unpaid) traffic to a website by improving search engine visibility. 
 
SERP – Acronym for Search Engine Results Page.  This page is delivered to a searcher after a 
search query is entered into the search field and contains a list of relevant web pages.  It displays 
both paid and organic (unpaid) listings. 
 
Social Bookmarking – This allows web users to organize and bookmark webpages, articles, 
products, blogs, etc. by using tags. People can then to share them with others, publicly or privately.   
 
Web Directories – Like traditional print directories, web directories provide an online method for 
users to search for professionals and services by category and location.  Many include pictures and 
comment and rating systems for users to input their opinions. 
 


